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MODELLO DI BUSINESS PER IL RETAIL MODERNO
FrancoAngeli

ANALISI E VALUTAZIONI NELL'IMPRESA EDILE. GUIDA ALLA SCOPERTA E ALLA GESTIONE DEL RATING
GUIDA ALLA SCOPERTA E ALLA GESTIONE DEL RATING
FrancoAngeli Un manuale pratico e utile sia per l’imprenditore edile sia per il valutatore dell’impresa di costruzioni. Le analisi svolte in questo libro sono ﬁnalizzate alla valutazione
dell’impresa edile (rating), mentre le indicazioni sulla gestione operativa, sul

LA GESTIONE DEL COMMODITY PRICE RISKS. IL PUNTO DI VISTA DELLA SUPPLY CHAIN
IL PUNTO DI VISTA DELLA SUPPLY CHAIN
FrancoAngeli Il volume fornisce un approccio che le imprese possono implementare e adattare per gestire la volatilità dei prezzi delle materie prime e ridurre la propria esposizione al
rischio ﬁnanziario associato ai beni e ai servizi acquistati. Un tema di grande im

COSTRUIRE UNA NUOVA IMPRESA. COSA FARE E COME FARLO
COSA FARE E COME FARLO
FrancoAngeli

BRANDING 20 PRINCIPI PER IL SUCCESSO
FrancoAngeli

RETAILIZATION
SFIDE, SCENARI E STRATEGIE DEL RETAIL NEL LUSSO-MODA
FrancoAngeli 100.852
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RETAILORING
STRATEGIE E PROSPETTIVE PER IL NEORETAIL
FrancoAngeli 100.926

PANORAMA
AZIENDE STORICHE OPERATIVE E SILENTI. CAMBIAMENTO, EVOLUZIONE, STRATEGIA E RINASCITA
CAMBIAMENTO, EVOLUZIONE, STRATEGIA E RINASCITA
FrancoAngeli 100.838

PARLIAMO ITALIANO!
Houghton Miﬄin College Division The Second Edition of Parliamo italiano! instills ﬁve core language skills by pairing cultural themes with essential grammar points. Students use
culture—the geography, traditions, and history of Italy—to understand and master the language. The 60-minute Parliamo italiano! video features stunning, on-location footage of
various cities and regions throughout Italy according to a story line corresponding to each unit's theme and geographic focus.

LAVOROSOCIETÀ
CITTÀ D'UTOPIA
INIZIATIVE, ANALISI, DIBATTITI, SOGNI FRA LE CITTÀ DEL SUD
L'ESPRESSO
Politica, cultura, economia.

EPOCA
STUDI DI STORIA DELL'ARTE
PLACE TO SPACE
MIGRATING TO EBUSINESS MODELS
Harvard Business Press Place to Space is the essential e-business playbook that will give leaders the insight and conﬁdence they need to operate successfully in both place and space.
The book explains how traditional companies can adapt their bricks-and-mortar legacies to complement and bolster their online ventures. Based on extensive research into dozens
of e-business initiatives, this book provides the ﬁrst systematic, practical analysis of eight viable e-business models; an adaptable hybrid model for competing against online pure
plays; and revolutionary schematic tools for analyzing current business models and evaluating promising new web initiatives. Through illuminating case studies of Lonely Planet,
General Electric, CDNow, Reuters, and others, the authors show how each model works in practice--from how it makes money to the core competencies and critical factors required
to implement it.
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THE MIND PUZZLE
Notion Press What should we do if we forget our identity or sitting on a beach? How to handle a situation if we end up in a spooky place without the idea of how we entered and how
we came out of the place to the beach but our head pains for answers? This is my situation in this book. I was sitting on a beach with my girl and we were witnessing a death along
with other people. I forgot my identity and I forgot how I came to the beach. When I closed my eyes to understand the past incidents, diﬀerent scenes came in diﬀerent
chronological orders, which created my headache. I met diﬀerent people and experienced more horrors in the past three days. I need to withstand the pain and join the diﬀerent
pieces of events in a timely manner to solve my life puzzle.

STORIA ILLUSTRATA DI MILANO: MILANO MODERNA
BARELY MAPS
100 MINIMALIST MAPS
A collection of 100 Minimalist Maps by Peter Gorman

FRANCESCO GUARINO DA SOLOFRA
NELLA PITTURA NAPOLETANA DEL SEICENTO (1611-1651)
LA PRATICA DELLA MERCATURA
DEVOTION
SOON A NETFLIX LIMITED SERIES
Hachette UK NOW A NETFLIX LIMITED SERIES, COMING VALENTINE'S DAY 2022 'An absolute scorcher' Evening Standard 'The book about inﬁdelity that has shaken up Italy' The Times
'Intimate and ultimately moving... completely absorbing' Daily Mail 'A gripping novel exploring the tensions in an apparently idyllic marriage' Financial Times 'A must-read' Sydney
Morning Herald 'Devotion thrilled me, made me think and moved me deeply... Irresistible' Jonathan Safran Foer Carlo, a part-time professor of creative writing, and Margherita, an
architect-turned-real estate-agent: a happily married couple in their mid-thirties, perfectly attuned to each other's restlessness. They are in love, but they also harbour desires that
stray beyond the conﬁnes of their bedroom: Carlo longs for the quiet beauty of one of his students, Soﬁa; Margherita fantasises about the strong hands of her physiotherapist,
Andrea. But it is love, with its unassuming power, which ultimately pulls them from the brink, aided by Margherita's mother Anna, the couple's anchor and lighthouse - a wise, proud
seamstress hiding her own disappointments. But after eight years of repressed desires and the birth of a son, when the past resurfaces in the form of books sent anonymously, will
love be enough to save them? A no. 1 international bestseller Winner of the Premio Strega Giovani Shortlisted for the Premio Strega 'Powerful, delicate, exquisite' Claudio Magris
'Masterful... The ending is just as good as that of Joyce's The Dead' Corriere della Sera 'You'll feel like taking refuge in this book and never leaving its conﬁnes' La Stampa 'With allencompassing writing, Marco Missiroli opens the rooms of his characters and the streets of Milan, the thoughts and the concealed desires, makes dialogue and silences reverberate
with the spontaneity of great narrators' Il Foglio

VALUE CREATION FROM E-BUSINESS MODELS
Elsevier Value Creation from E-Business Models provides a thorough analysis of what constitutes an e-business model. Unlike many e-business books available, this text draws
together theoretical and empirical contributions from leading academic scholars in the ﬁeld of management information systems. Divided into four parts, E-Business Models and
Taxonomies; E-Business Markets; E-Business Customer Performance Measurement; and E-Business Vendor Applications and Services, this book is the critical dissection of E-Business
that today's academic community needs. * World class academic contributors brought together in one volume * Demonstrates that there are e-business models which create value
for customers and vendors alike * Learn from the lessons of the past ﬁve years in developing and implementing e-business models
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GALILEO ENGINEER
Springer Science & Business Media Galileo Galilei (1564–1642), his life and his work have been and continue to be the subject of an enormous number of scholarly works. One of the conquences of this is the proliferation of identities bestowed on this gure of the Italian Renaissance: Galileo the great theoretician, Galileo the keen astronomer, Galileo the genius,
Galileo the physicist, Galileo the mathematician, Galileo the solitary thinker, Galileo the founder of modern science, Galileo the heretic, Galileo the courtier, Galileo the early modern
Archimedes, Galileo the Aristotelian, Galileo the founder of the Italian scienti c language, Galileo the cosmologist, Galileo the Platonist, Galileo the artist and Galileo the democratic
scientist. These may be only a few of the identities that historians of science have associated with Galileo. And now: Galileo the engineer! That Galileo had so many faces, or even
identities, seems hardly plausible. But by focusing on his activities as an engineer, historians are able to reassemble Galileo in a single persona, at least as far as his scienti c work
is concerned. The impression that Galileo was an ingenious and isolated theoretician derives from his scienti c work being regarded outside the context in which it originated.

BUILDING CORPORATE ACCOUNTABILITY
EMERGING PRACTICE IN SOCIAL AND ETHICAL ACCOUNTING AND AUDITING
Routledge The practice of social and ethical accounting is emerging as a key tool for companies in the 1990s in response to calls for greater transparency and accountability to
diﬀerent stakeholders, and as a means for managing companies in increasingly complex situations where social and environmental issues are signiﬁcant in securing business
success. This is the ﬁrst book to address the practice of social and ethical accounting, auditing and reporting, and its implications for the development of corporate social, ethical
and environmental responsibility. It includes ten case studies, as well as an historical overview of the development of social and ethical accounting and reporting. The editors
introduce a methodological framework that allows emerging practice worldwide to be analysed, understood and improved; and the case studies are written by the practitioners,
giving insight into the experiences described. This innovative book, written by internationally acknowledged leaders in the ﬁeld, will be of enormous value to business managers,
particularly those with responsibility for corporate aﬀairs, human resources, environmental management, ﬁnancial management, or planning. It will also be a useful text for
business students.

THE NEW ECONOMICS
A BIGGER PICTURE
Routledge Economics sometimes seems to be stacked against social, environmental and individual well-being. But it doesn't have to be like this. A new approach to economics deriving as much from Ruskin and Schumacher as from Keynes or Smith - has begun to emerge. Skeptical about money as a measure of success, this new economics turns our
assumptions about wealth and poverty upside down. It shows us that real wealth can be measured by increased well-being and environmental sustainability rather than just having
and consuming more things. This book is the ﬁrst accessible and straightforward guide to the new economics. It describes the problems and bizarre contradictions in conventional
economics as well as the principles of the emerging new economics, and it tells the real-world stories of how new economics is being successfully put into practice around the world.
An essential guide to understanding new economics for all those who care about making economics work for people and planet.

THE GREEN MARKETING MANIFESTO
John Wiley & Sons We are currently eating, sleeping and breathing a new found religion of everything ‘green’. At the very heart of responsibility is industry and commerce, with
everyone now racing to create their ‘environmental’ business strategy. In line with this awareness, there is much discussion about the ‘green marketing opportunity’ as a means of
jumping on this bandwagon. We need to ﬁnd a sustainable marketing that actually delivers on green objectives, not green theming. Marketers need to give up the many strategies
and approaches that made sense in pure commercial terms but which are unsustainable. True green marketing must go beyond the ad models where everything is another excuse to
make a brand look good; we need a green marketing that does good. The Green Marketing Manifesto provides a roadmap on how to organize green marketing eﬀectively and
sustainably. It oﬀers a fresh start for green marketing, one that provides a practical and ingenious approach. The book oﬀers many examples from companies and brands who are
making headway in this diﬃcult arena, such as Marks & Spencer, Sky, Virgin, Toyota, Tesco, O2 to give an indication of the potential of this route. John Grant creates a ‘Green
Matrix’ as a tool for examining current practice and the practice that the future needs to embrace. This book is intended to assist marketers, by means of clear and practical
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guidance, through a complex transition towards meaningful green marketing. Includes a foreword by Jonathon Porritt.

PARTISAN WEDDING
STORIES
University of Missouri Press World War II stories on Italian women in the Resistance as heroines and traitors, and the way they exploited their femininity. In Red Flag, a woman hides
guns by covering them with a soiled sanitary napkin.

PALM ANGELS
Rizzoli Publications Featuring large-format photographs of skaters in Venice Beach and Manhattan Beach, Palm Angels is the deﬁnitive book on the L.A. skateboarding scene, capturing
the style and street culture of the world's most elite communities of skaters. Photographed by Francesco Ragazzi, the Italian art director of Moncler, Palm Angels features a special
focus on the look and fashions of skate culture. While it emphasizes dramatic movement through stunning images taken in various Los Angeles neighborhoods, it is less focused on
describing tricks as it is about conveying the sensation of men and women engaged in an epic, all-consuming activity. Through art photography, this book hopes to do for skating
what Bruce Weber and others did for surf culture, elevating it from what once was an exclusive and localized American pastime to a far-reaching cultural phenomenon. In the spirit
of the photography taken of the legendary Z-boys of Dogtown, Ragazzi provides readers with a ﬁrsthand glimpse into skateboarding in its modern form, still very much infused with
eﬀortless style. Palm Angels includes an introduction by Pharrell Williams (known to the skate community as Skateboard P), who has been instrumental in popularizing the skate
look and has propelled it all the way to the high streets of fashion capitals like Paris, New York, and Tokyo.

OPEN SPACE TECHNOLOGY
A USER'S GUIDE
Berrett-Koehler Publishers Open Space Technology is a methodological tool that enables self-organizing groups of various sizes to deal with hugely complex issues in a very short
period of time. Authored by the originator of Open Space Technology, this work presents a user's guide that details what needs to be done before, during, and after an Open Space
event.

THE EXECUTION PREMIUM
LINKING STRATEGY TO OPERATIONS FOR COMPETITIVE ADVANTAGE
Harvard Business Press In a world of stiﬀening competition, business strategy is more crucial than ever. Yet most organizations struggle in this area--not with formulating strategy but
with executing it, or putting their strategy into action. Owing to execution failures, companies realize just a fraction of the ﬁnancial performance promised in their strategic plans. It
doesn't have to be that way, maintain Robert Kaplan and David Norton in The Execution Premium. Building on their breakthrough works on strategy-focused organizations, the
authors describe a multistage system that enables you to gain measurable beneﬁts from your carefully formulated business strategy. This book shows you how to: Develop an
eﬀective strategy--with tools such as SWOT analysis, vision formulation, and strategic change agendas Plan execution of the strategy--through portfolios of strategic initiatives
linked to strategy maps and Balanced Scorecards Put your strategy into action--by integrating operational tools such as process dashboards, rolling forecasts, and activity-based
costing Test and update your strategy--using carefully designed management meetings to review operational and strategic data Drawing on extensive research and detailed case
studies from a broad array of industries, The Execution Premium presents a systematic and proven framework for achieving the ﬁnancial results promised by your strategy.

THE ETHICAL ECONOMY
REBUILDING VALUE AFTER THE CRISIS
Columbia University Press A new, more balanced system of economic production and wealth distribution that fundamentally rethinks the deﬁnition of value.

5

6

NEW INTERNATIONAL POVERTY REDUCTION STRATEGIES
Routledge The World Bank and the International Monetary Fund (IMF) launched a joint initiative at the end of 1999, stating that they intended to set the ﬁght against poverty at the
heart of their development policies. This book provides the expert, critical analysis of the poverty reduction strategies that is needed. Originally published in French and updated
here for the ﬁrst time in English, the book emphasises three main innovations brought about by focus on poverty reduction, participatory process implemented for policy-making
and better coordination of oﬃcial development assistance. The contributions also show that there remains a large gap between the principles of the World Bank and IMF's strategies
and their application. That this valuable and insightful book will be of great interest to students and lecturers involved in development economics goes almost without saying. What
also needs to be understood is that the lessons and policy implications drawn from the book need to be read and acted upon by those involved with the World Bank and the IMF.

GREEN MARKETING MANAGEMENT
GREEN MARKETING MANAGEMENT, International Edition helps individuals make informed decisions about choices that impact the environment. This insightful new book provides a
thorough introduction to the emerging ﬁeld of green marketing management, including a useful exploration of the integral relationships among marketing strategy and action,
macroeconomic sectors, and the environment. In addition to providing a detailed look at many green strategies, from environmentally friendly supply chains to the environmental
implications of product creation, the book reviews the evolution of marketing and devotes considerable attention to the conditions for potential consumers to act in an ecologically
responsible manner.

SOCIAL AND SOLIDARITY ECONOMY
BEYOND THE FRINGE
Bloomsbury Publishing As economic crises, growing inequality and climate change prompt a global debate on the meaning and trajectory of development, increasing attention is
focusing on 'social and solidarity economy' as a distinctive approach to sustainable and rights-based development. While we are beginning to understand what social and solidarity
economy is, what it promises and how it diﬀers from 'business as usual', we know far less about whether it can really move beyond its fringe status in many countries and regions.
Under what conditions can social and solidarity economy scale up and scale out - that is, expand in terms of the growth of social and solidarity economy organizations and
enterprises, or spread horizontally within given territories? Bringing together leading researchers, blending theoretical and empirical analysis, and drawing on experiences and case
studies from multiple countries and regions, this volume addresses these questions. In so doing, it aims to inform a broad constituency of development actors, including scholars,
practitioners, activists and policy makers.

INNOVATIVE MANAGEMENT PERSPECTIVES ON CONFRONTING CONTEMPORARY CHALLENGES
Cambridge Scholars Publishing In view of the prolonged ﬁnancial meltdown and the resulting clash of socio-economic interests, both between nations and within societies, unforeseen
challenges have to be met by contemporary managers. The current organizational, ﬁnancial, political and social situation calls for innovative, out-of-the-box solutions, while also
presenting a unique "opportunity" for management scholars, practitioners and policy makers to work out and bring forward creative and imaginative, as well as realistic, responses
to problems. Appealing to scholars, students, researchers and practitioners, and covering a wide spectrum of organizational types and institutions, this book provides scientiﬁc
evidence, direction and insight on issues associated with confronting challenges related to the contemporary socio-economic scenario. In this respect, the presents conceptual and
empirical research, putting forward a wide range of paradigms and ideas transcending conventional theory, on ﬁnding innovative solutions to contemporary business and
managerial challenges. It brings forward contemporary theoretical underpinning across an array of sectors and organizational structures, while also presenting their practical
implementations -- Book jacket.

A PLAIN ENGLISH HANDBOOK
HOW TO CREATE CLEAR SEC DISCLOSURE DOCUMENTS
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CORPORATE HERITAGE MARKETING
USING THE PAST AS A STRATEGIC ASSET
Routledge Corporate Heritage Marketing introduces the reader to the design and implementation of a heritage marketing strategy. It aims to propose a new and integrated reading
of this marketing strategy, both from a theoretical and a managerial perspective. This book sets out to answer key questions, such as: how is it possible to engage all the company's
stakeholders by exploiting corporate heritage? It also aims to discuss the basic principles for achieving a successful marriage between marketing and heritage. By highlighting the
results of a research focused on 20 Italian companies, the book proposes a model for the development and implementation of a heritage marketing strategy. The nature of this
book, being both theoretical and empirical, can contribute to increasing the curiosity and interest towards heritage marketing of both academics and practitioners.

CHRISTIAN ZIONISM
ROAD-MAP TO ARMAGEDDON?
Wipf and Stock Publishers "I am glad to commend Stephen Sizer's groundbreaking critique of Christian Zionism. His comprehensive overview of its roots, its theological basis, and its
political consequences is very timely. I myself believe that Zionism, both political and Christian, is incompatible with biblical faith. Stephen's book has helped to reinforce this
conviction."--Rev. Dr. John Stott"I believe Stephen Sizer is one of the most authoritative scholars in the world on the vital issue of Christian Zionism. He is a very important voice
speaking out against this destructive movement that is killing us [Palestinians] through its theology." --Canon Naim Ateek"Stephen Sizer's Christian Zionism: Road Map to
Armageddon? is essential reading for any Western evangelical trying to understand the religious dimensions of American support for Israel. Sizer writes as an insider within the
church, not as a critic watching from afar. And he shows with exacting clarity how evangelical eschatology has now embedded itself in a modern political ideology. One quick read of
this book will change anyone's perspective on the Middle East permanently." --Professor Gary M. Burge"Congratulations on Christian Zionism. The index alone makes my mouth
water, since this is the scholarly treatment to counteract the rabid prophecy pack for which I had been searching. I couldn't be happier that this is published. You and I see eye to
eye on this issue. . . . Yours is a true prophetic voice so badly needed in the current prophecy frenzy. And when this mania also aﬀects national and international policy, the danger
takes on larger proportions."--Professor Paul Maier"Stephen Sizer's work on Christian Zionism is the most important and comprehensive on the subject to date and should be read
by all students of the Middle East and by Christians concerned about a just resolution to the Palestinian-Israeli conﬂict. Christian Zionism raises vital theological and political
challenges that must be addressed head-on by Christians in the West, particularly evangelicals. The impact of this terribly misguided movement is increasingly putting Christians in
the Middle East at risk, and it seems a far cry from the witness and message of Jesus Christ."--Dr Donald Wagner"This study of Christian Zionism, based on Stephen Sizer's doctoral
thesis, is of seminal signiﬁcance. It provides a fascinating survey of the history of Christian Zionism and an in-depth analysis of the theology of this highly important and inﬂuential
movement."--Rabbi Professor Dan Cohn-Sherbok

FAIR TRADE ORGANIZATIONS AND SOCIAL ENTERPRISE
SOCIAL INNOVATION THROUGH HYBRID ORGANIZATION MODELS
Routledge For several decades, social enterprises have been pioneers in the conception and implementation of a pathbreaking social innovation: Fair Trade (FT). Fair Trade Social
Enterprises have created a movement which has challenged mainstream trading practices and oﬀered development opportunities for disadvantaged producer groups in the South.
Starting from a niche market aimed at convinced customers, FT has expanded and entered mainstream retailing outlets, growing in visibility and market share, while simultaneously
experiencing diversiﬁcation of its organization models. While pioneer Fair Trade Social Enterprises in the early years were largely nonproﬁt organizations relying on voluntary work,
they have become increasingly diversiﬁed in terms of legal forms, governance models and organizational practices. These diversiﬁed models seem to reﬂect the hybrid nature of FT
itself, through diﬀerent ways of combining a commercial activity (trading of FT products), a social mission (support to producers), and an explicit or implicit political message (often
expressed through education and advocacy). Based on the study of Fair Trade Social Enterprises across Europe, this book builds a typology of organization models for FT. Author
Benjamin Huybrechts further examines how the diﬀerent organization models combine the economic, social, and political dimensions of FT, and how they manage the possible
tensions between these dimensions. Fair Trade Organizations and Social Enterprise proposes a range of theoretical approaches to interpret the diversity of Fair Trade Social
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Enterprises and oﬀers concrete avenues for managing social enterprises and hybrid organizations in general.
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